Reducing harmful noise,
creating a quieter world.

Lios Brand Guidelines
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Overview

“Lios,” a Celtic word for ring forts or fairy forts - these
heritage sites are reflective of quiet, enclosed, safe spaces.

Lios is an Irish technology company specialising in innovative
products that help contribute to a quieter world. These
brand guidelines have been compiled as an intelligent
introduction to the brand. It includes our foundational
strategy, Logo usage, colour palette, typography, and brand
applications.

This document should be used to bring the company
aesthetic to life, providing a blueprint for a clear and
consistent approach to brand implementation.
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- Identity Overview

Brand Idea

The Quiet Space Within.

The establishment of a place of solitude whether in the physical world or within ourselves.
Creating calmness and a safe haven from harmful noise.

Brand Purpose
To reduce harmful noise and

create a quieter world.

Emotional Benefit
Calmness and tranquility in

your environment and peace
within. Lasting relief.
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- Identity Overview

Everything about Lios is smart. The advanced materials used in SoundBounce are
intelligent, adapting to their surroundings to provide the best quality of sound protection
on the global stage. Each element of our company is considered with a strong foundation in
research and science, ensuring an intelligent response or approach in any given situation.

Innovation is at the core of Lios. Identifying problems and coming up with inventive
solutions. Our team goes beyond the norm, pushing the boundaries to create
ground-breaking, game-changing products and services.

Having been in the industry for over a decade, the people at Lios are some of the most
experienced individuals in their field. Thought leaders in this space, we want to educate
others about the benefits of our products and how we can change this industry for the
better.

A young, lively team, at Lios we are passionate about our products. We are committed and
driven to developing solutions that change the way the world works.

Relationships are important to us and as a company we feel every individual should be
treated with kindness and respect. The logo mark draws the eye in, inviting people to enter
a protective sanctuary.
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- Identity Overview

Brand Voice & Tone

How to Speak

Professional, insightful, helpful and positive. Lios is empathetic to the frustrations of
those whose products they affect. Although knowledgeable, we are never pretentious when
offering insight into the industry, our company or products. Our content should always

be founded in fact and scientific-proof but with an element of warmth and softness.
Introducing an /rish element to brand voice, incorporating Irish terminology and references,
can help to add this more personable, friendly tone.




Lios Logo

Brand Guidelines Logotype
Logo Icon
Spacing & Scale
Product Logos
Usage

The Logo

“Lios,” a Celtic word for ring forts or fairy forts - the round,
cyclical nature of the Lios mark is inspired by this. The
logotype is also inspired by Irish history, the full typeface
being drawn and inspired by half uncial letterforms.







- Logotype
Brand Guidelines

The Lios logotype uses custom letterforms created for the
brand. The letterforms are inspired by the Irish Half

Uncial Typeface but contains the main characteristics of a
contemporary geometric typeface. This logo can be used as
a secondary logo.









- SoundBounce Colourways SoundBounce colourways. The SoundBounce logos are to be
Brand Guidelines displayed in the colours shown here.
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the Lios promotional graphics.






Lios

Typography

Brand Guidelines Custom Typeface

Primary Typeface

Typography

The Lios logotype and custom typeface is a full alphabet
inspired by and cut from Irish half-uncial letterforms.




Lios — Custom Typeface
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Lios Uncial Sans

ABCDEFGHIJKLMIMN
OPQRSTUVWXY/Z
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- Primary Typeface
Brand Guidelines

This typeface was selected

to act as a suitable
accompaniment to the
round brand lettering. Its

notable contrast and small
inktraps, combined with some

humanist touch gives the
type a confident appearance I
that creates an overall

balanced colour in passages
of text. The generous spacing

allows Fann to function well at

a range of sizes, making O r S t u V
it a suitable candidate for a

body copy. At its extremes,

the Thin and Black styles are

geared towarclls larger display
i \IW KX Yy [7
and bold weight.
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- Primary Colour Palette

—

Navy

Hex: #072635

RGB: 7, 38, 53
CMYK: 94, 73, 63, 60

Neutral Light
Hex: #e8e3df
RGB: 231, 227, 223
CMYK: 8, 8, 9, O

Cool Grey

Hex: #563565b

RGB: 83, 86, 91
CMYK: 67, 57, 51, 28

Progress Red
Hex: #e53457
RGB: 229, 562, 81

CMYK: 4, 94, 63, O
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Lios - Official Gradient When using gradients, they should primarily go from Navy to
Brand Guidelines Progress Red. They may also go from Navy or Progress Red O

to Neutral Light. Progress Red and Navy are preferred. Avoid
using Cool Grey in gradients.

Navy

Hex: #072635

RGB: 7, 38, 53

CMYK: 94, 73, 63, 60

Progress Red

Hex: #e53457
RGB: 229, 52, 81
18 CMYK: 4, 94, 63, O




Brand Guidelines to create loose brand patterns. Avoid creating any rigid
repeat patterns with these forms, instead use the forms to
allude to a broader space beyond the frame.
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Lios — Patterns As shown here, the rings icon can be broken and distributed O




Lios
Brand Guidelines

Any photography to be used for promo materials,
online display, or advertising should be minimal and as
monochrome as possible to reflect quietness and or calm.
Where possible the image should include a circular form.
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Lios - Imagery
Brand Guidelines

Secondary images that can be used should always depict
innovation, science, or progress in an abstract fashion and
can be used purely for decorative purposes. These types of
images can be treated in brand colours as shown here.
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Lios Approved Usage
Brand Guidelines

The Lios logo may be displayed
in the following brand colours:

Navy
Neutral Light

The Lios logo may be displayed
only in high contrast contexts.

The logo, wherever possible,
should be displayed on
previously listed brand
colours.

An example of an acceptable
exception to this rule is when
printing the logo in navy
onto white paper, as it is not
practical to colour the paper.

All rules which apply to the
logo, previously stated or
following, also apply to the
Logotype (logo without rings).
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The Lios logo must not be
printed in any other colour.

The Lios logo must never

be stretched, scaled, or
warped in any way that is not
proportional to its original
design.

The Lios logo may not be
rotated or inverted and must
be legible from left to right.

The Lios logo must not be
displayed with low contrast..

The Lios logo must not be
obstructed in any way.

An exception may be made to
the colour rule for black when
planning for printing in black
and white.
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Forbidden Usage
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Brand Guidelines

The Lios icon may be
displayed in the same colours
as listed for the logo. In
addition, it may be displayed
in Progress Red.

The Lios icon may also may be
displayed as a gradient from a
brand colour to transparent.

Otherwise, the Lios icon must
always be displayed in high
contrast environments.

The exceptions to these rules
are the same as those which
apply to the logo.

Sublogos, type, and other
assets may be overlaid on the
icon where appropriate. The
overlaid asset must still follow
the high contrast rules.

Icon Approved Usage
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Lios Icon Forbidden Usage
Brand Guidelines

The Lios icon may not be used
in place of the logo in contexts
where the logo would typically
appear. It also may not be the
only identifying symbol on the
opening page of a document.

For the icon, the same rules
apply as to the logo when it
comes to forbidden usages.

The exception to these rules
is that it may be taken apart
or rotated in order to create
designs and patterns as
previously stated (see pg. 19).

The icon still may not be
stretched or warped in any
way that is not proportional to
its original scale.
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Social Media Post Anatomy
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- Brand Roll-out

9th July, 11:20am

| am speaking in Sl
The Advanced Materials Show

Scale-Up Accelerator:
Advancements in Acoustic Materials

O Lios

Eimear O’Carroll
CTO

]
THE & g

Advancéd Materials

SHOW

Highlight or Call to Action

Background Gradient

Lios “High Rings”

Logo

Feature
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- Brand Roll-out
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Creatinga
quieter WoRrld

Lios is an Irish deep-tech company tranafﬂrmin.g hnw-thlna ?urld
.s.e and vibratit through our advanced acoustic materials.
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Branded Website Sample
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@ Lios Aviation & Aerospace | Case Study
@ Lios SoundBounce Technical [

SoundBounce, by Lios, is an advanced acoustic material with superior sound da
performance, particularly at low frequencies.

Our c-omposite majcerial, So-undE_Boun.ce, works using energy-absorbing materials nev: Deploying SoundBounce as a Fairing Acoustic

seen in the acoustics and vibration field. Protection (FAP) for space flight

SoundBounce delivers superior noise attenuation without the bulk of traditional acc .

materials while remaining cost-effective, thin, and sustainable. When the European Space Agency (ESA) reqwred a
next-generation solution to protect sensitive payloads
from extreme launch noise without the penalty of
added thickness, they turned to Lios. Working under
the Future Launchers Preparatory Programme (FLPP),
Material Properties we are replacing bulky traditional treatments with our
Surface Density kg/m? 6.5 advanced acoustic material, SoundBounce. The

Acoustic Properties Units Value
Rw Value dB 26

Operating Temperature Range/Temperature Resistance  °C -20 - 2 . q
Product Dimensions (Length x Width x Thickness) mm 1050 col(!abo_ratlon so far has delivered a game'Changmg
Material Shore Hardness ~T70 / 97% thickness reduction.

Elongation at break %

Tensile Strength kg/cm?
Packaging
Storage Temperature °C

Aerospace and aviation applications
demand high performance with
minimum bulk. SoundBounce achieves
this balance while helping launch
vehicles and aircraft meet increasingly

SoundBounce Sound Transmission Loss Testing (STL)
30

25 : . :
stringent noise requirements.
20
Our technology protects sensitive
15

payloads from the extreme acoustic
and vibration environment during the
launch and separation stages.

Introducing SoundBounce

Sound Transition Loss (dB)

1000
Frequency (Hz)

Sound Transmission Loss Testing was conducted in a room to room set up with the 1( SO' I I .d
5mm standard sample placed in an aperture between two reverberation chambers. 1
carried out at an independent lab at ambient pressure and temperature using the st. O l I n C e

10140-2.
info@lios-group.com | www.lios-group.com
@ L 105 info@lios-gro

info@lios-group.com | www.lios-group.com v




Lios - Exhibition Space
Brand Guidelines O
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Conclusion

Our goal is to eradicate harmful noise pollution and create
a quiter world. Powered by scientific rigour and innovative
technology like SoundBounce, Lios represents an intelligent,

empathetic approach to sound protection.
This document serves as your guide to maintaining
brand consistency while showcasing our commitment to

advancements in acoustic materials.

Questions? Contact info@lios-group.com.
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